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ABSTRAK 

Penelitian ini bertujuan untuk mendeskripsikan persepsi konsumen 

terhadap branding berbasis budaya lokal serta menganalisis pengaruhnya terhadap 

minat beli konsumen tenun ikat di Kabupaten Sikka, Nusa Tenggara Timur. Metode 

yang digunakan adalah kuantitatif dengan pendekatan survei melalui kuesioner 

kepada 96 responden yang dipilih secara incidental sampling. Data dianalisis 

menggunakan statistik deskriptif, regresi linier sederhana, uji t, uji F, dan koefisien 

determinasi. Hasil penelitian menunjukkan bahwa persepsi konsumen 

terhadap branding berbasis budaya lokal tergolong sangat baik (rata-rata 43,57 dari 

skor maksimal 60). 

Hasil uji hipotesis membuktikan bahwa branding berbasis budaya lokal 

berpengaruh positif dan signifikan terhadap minat beli konsumen (t hitung 27,485 

> t tabel 1,985; signifikansi 0,000 < 0,05). Nilai koefisien determinasi (R²) sebesar 

0,889 menunjukkan bahwa 88,9% variasi minat beli dapat dijelaskan 

oleh branding berbasis budaya lokal, sedangkan sisanya 11,1% dipengaruhi faktor 

lain di luar penelitian. Dengan demikian, hipotesis alternatif (Ha) diterima. 

Penelitian ini merekomendasikan penguatan narasi budaya, optimalisasi 

perlindungan Indikasi Geografis, serta pemanfaatan platform digital untuk 

meningkatkan daya saing tenun ikat Sikka di pasar nasional maupun global. 

Kata Kunci: Branding berbasis budaya lokal, minat beli, tenun ikat, Kabupaten 

Sikka, persepsi konsumen. 



 

ABSTRACT 

This study aims to describe consumer perceptions of local culture-based 

branding and analyze its influence on purchase intention of woven ikat in Sikka 

Regency, East Nusa Tenggara. The research employed a quantitative method with 

a survey approach using questionnaires distributed to 96 respondents selected 

through incidental sampling. Data were analyzed using descriptive statistics, 

simple linear regression, t-test, F-test, and coefficient of determination. The results 

indicate that consumer perceptions of local culture-based branding are very good 

(mean 43.57 out of a maximum score of 60). 

Hypothesis testing proves that local culture-based branding has a positive 

and significant effect on consumer purchase intention (t-count 27.485 > t-table 

1.985; significance 0.000 < 0.05). The coefficient of determination (R²) of 0.889 

indicates that 88.9% of the variation in purchase intention can be explained by local 

culture-based branding, while the remaining 11.1% is influenced by other factors 

outside the research. Thus, the alternative hypothesis (Ha) is accepted. This study 

recommends strengthening cultural narratives, optimizing Geographical Indication 

protection, and utilizing digital platforms to enhance the competitiveness of Sikka 

woven ikat in both national and global markets. 

Keywords: Local culture-based branding, purchasing interest, ikat weaving, Sikka 

Regency, consumer perception. 
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