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INTISARI 

Penelitian ini bertujuan untuk mengetahui dan menganalisis hubungan 
antara Electronic Word of Mouth (e-WOM) dan TikTok Exposure dengan 
fenomena Lipstick Effect khususnya pada perempuan Generasi Z di Kabupaten 
Sikka. Penelitian ini bersifat asosiatif dengan pendekatan deskriptif kuantitatif. 
Sampel yang diambil sebanyak 130 responden, ditentukan menggunakan teknik 
purposive sampling nonprobabilitas. Pengumpulan data primer dilakukan dengan 
penyebaran kuesioner yang dikumpulkan melalui Google Forms dan dianalisis 
menggunakan program SPSS Versi 27 melalui Uji Korelasi Pearson Product 
Moment. 

Hasil penelitian menunjukkan adanya hubungan positif dan signifikan 
antara e-WOM dengan fenomena lipstick effect (r = 0,567; Sig. = 0,001 < 0,05) 
serta antara paparan TikTok dengan lipstick effect (r = 0,676; Sig. = 0,001 < 0,05). 
Koefisien determinasi (R² = 0,457) mengindikasikan bahwa 45,7% variasi lipstick 
effect dijelaskan oleh kedua variabel independen, sedangkan sisanya dipengaruhi 
oleh faktor lain. Temuan ini memberikan implikasi bagi strategi pemasaran digital 
di industri kecantikan lokal. 

 

Kata kunci: Electronic Word of Mouth (e-WOM), TikTok Exposure, Lipstick 
Effect, Generasi Z, Kabupaten Sikka. 
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ABSTRACT 

This study aims to identify and analyze the relationship between electronic 
word of mouth (e-WOM), TikTok exposure, and the lipstick effect phenomenon, 
particularly among Generation Z women in Sikka Regency. The research is 
associative with a descriptive quantitative approach. A sample of 130 respondents 
was selected using purposive nonprobability sampling. Primary data were 
collected through questionnaire distribution via Google Forms and analyzed using 
SPSS program version 27 with the Pearson Product Moment correlation test. 

The results show a positive and significant relationship between e-WOM 
and the lipstick effect (r = 0.567; Sig. = 0.001 < 0.05) as well as between TikTok 
exposure and the lipstick effect (r = 0.676; Sig. = 0.001 < 0.05). The coefficient of 
determination (R² = 0.457) indicates that 45.7% of the variation in the lipstick effect 
is explained by the two independent variables, while the remainder is influenced by 
other factors. These findings provide implications for digital marketing strategies 
in the local beauty industry. 

Keywords: Electronic Word of Mouth (e-WOM), TikTok Exposure, Lipstick Effect, 
Generation Z, Sikka Regency. 
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