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ABSTRAK

Theresia Lolon Noba, 22902410030. Perancangan Media Promosi Berbasis
Desain Komunikasi Visual sebagai Upaya Meningkatkan Minat Generasi Muda
terhadap Tarian Lusi Lerang di Desa Riangbaring. Tugas Akhir. Program Studi

Desain Komunikasi Visual, Institut Filsafat dan Teknologi Kreatif Ledalero, 2026.

Indonesia memiliki kekayaan budaya yang sangat beragam. Salah satunya
adalah seni tari tradisional. Tari Lusi Lerang merupakan tarian khas yang berasal
dari Desa Riangbaring, Kecamatan lle Bura, Kabupaten Flores Timur, yang memiliki
nilai sejarah, filosofis, dan kearifan lokal yang tinggi. Dahulu, tarian ini dibawakan
sebagai bentuk penghormatan kepada para ksatria yang pulang membawa
kemenangan dari medan perang. Kini, tarian Lusi Lerang menjadi simbol
penyambutan tamu kehormatan. Namun, seiring perkembangan teknologi dan
masuknya pengaruh budaya asing, minat generasi muda terhadap pelestarian
budaya tradisional mengalami penurunan signifikan. Berdasarkan data dan
observasi awal, partisipasi pemuda dalam kegiatan seni budaya di wilayah Nusa
Tenggara Timur hanya mencapai 17,8%. Di Desa Riangbaring, hanya tercatat 5-8
pemuda yang aktif berlatih tarian Lusi Lerang. Hal ini disebabkan oleh kurangnya
media promosi yang menarik, relevan, dan mampu menjembatani nilai budaya

dengan gaya hidup modern anak-anak muda.

Penelitian ini bertujuan merancang media promosi berbasis Desain
Komunikasi Visual yang kreatif, inovatif, dan sesuai dengan karakteristik generasi
muda usia 15-18 tahun. Tujuannya adalah meningkatkan kesadaran dan
menumbuhkan minat untuk melestarikan Tari Lusi Lerang. Metode yang digunakan
adalah pendekatan kualitatif dengan tahapan Design Thinking. Metode ini meliputi
tahapan memahami kebutuhan, merumuskan masalah, mencari gagasan, membuat
rancangan, dan menguji kelayakan desain. Pengumpulan data dilakukan melalui
studi pustaka, observasi lapangan, dan wawancara mendalam dengan ketua adat,

kepala desa, pelatih tari, dan generasi muda setempat.

Hasil penelitian ini berupa konsep perancangan dengan tema “Tradisi yang
Mengalir: Menghidupkan Kembali Makna Gerakan Tari Lusi Lerang”, yang
mengintegrasikan unsur budaya lokal seperti makna gerakan lurus (Lusi) dan



miring/berputar (Lerang), motif kain tenun Kewatek Nepa, serta filosofi
burung elang ke dalam elemen desain. Media yang dihasilkan meliputi identitas
visual (logo), media cetak (poster, X-banner, baliho, E-flyer, kalender, book profil,
bookmark, kartu nama, merchandise), dan media digital (konten instagram, video
promosi). Desain yang dihasilkan menggunakan kombinasi tipografi modern dan
tradisional serta palet warna yang diambil dari busana adat, yaitu merah marun,

coklat tua, putih, dan warna krem.

Kesimpulannya, penerapan Desain Komunikasi Visual terbukti mampu
menerjemahkan nilai-nilai budaya menjadi bahasa visual yang menarik,
komunikatif, dan relevan bagi generasi muda, sehingga dapat berfungsi sebagai
sarana efektif untuk meningkatkan minat generasi muda, pemahaman, dan upaya

pelestarian Tari Lusi Lerang di Desa Riangbaring.

Kata Kunci: Desain Komunikasi Visual, Media Promosi, Tari Lusi Lerang, Generasi

Muda, Pelestarian Budaya.



ABSTRACT

Theresia Lolon Noba, 22902410030. Design of Visual Communication-Based
Promotional Media as an Effort to Increase Youth Interest in the Lusi Lerang Dance
in Riangbaring Village. Final Project. Visual Communication Design Study Program,
Ledalero Institute of Philosophy and Creative Technology, 2026.

Indonesia has very diverse cultural wealth, one of which is traditional dance.
Lusi Lerang Dance is a typical dance originating from Riangbaring Village, lle Bura
District, East Flores Regency, which holds high historical value, philosophy, and local
wisdom. This dance was originally performed as a form of respect for warriors
returning with victory, and now serves as a symbol of welcome for honored guests.
However, along with technological development and the entry of foreign cultural
influences, the younger generation’s interest in preserving traditional culture has
decreased significantly. Based on preliminary data and observations, youth
participation in cultural and artistic activities in the East Nusa Tenggara region
reaches only 17.8%, while in Riangbaring Village, only 5-8 young people are
recorded as actively practicing this dance. This is caused by the lack of attractive,
relevant promotional media that can bridge cultural values with the modern lifestyle

of young people.

This study aims to design promotional media based on Visual
Communication Design that is creative, innovative, and suitable for the
characteristics of young people aged 15-18 years. The goal is to raise awareness
and build interest in preserving the Lusi Lerang Dance. The method used is a
qualitative approach with Design Thinking stages, including understanding needs,
defining problems, generating ideas, developing designs, and testing design
feasibility. Data collection was carried out through literature study, field observation,
and in-depth interviews with traditional leaders, village heads, dance instructors, and

local youth.

The result of this research is a design concept with the theme “Flowing

Tradition: Reviving the Meaning of Movements in Lusi Lerang Dance”, which



integrates local cultural elements such as the meaning of straight movements
(Lusi) and slanting/rotating movements (Lerang), motifs of Kewatek Nepa woven
fabric, as well as the philosophy of the eagle into design elements. The produced
media includes visual identity (logo), print media (posters, X-banners, billboards,
digital flyers, calendars, profile books, bookmarks, business cards, merchandise), and
digital media (Instagram content, promotional videos). The resulting design uses a
combination of modern and traditional typography, as well as a color palette taken
from traditional clothing, namely marun, dark brown, white, and cream. In
conclusion, the application of Visual Communication Design is proven capable of
translating cultural values into an attractive, communicative, and relevant visual
language for young people, so that it can function as an effective means to increase
interest, understanding, and preservation efforts for the Lusi Lerang Dance in
Riangbaring Village.

Keywords: Visual Communication Design, Promotional Media, Lusi Lerang Dance,
Youth, Cultural Preservation.
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