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ABSTRAK

Kornelius Lusiano Kothen, 22902410018, Perancangan ldentitas Visual dan
Desain Kemasan Minyak Talora pada UMKM di Kabupaten Sikka untuk
Meningkatkan Brand Awareness. Tugas Akhir. Program Studi Desain Komunikasi
Visual, Institut Filsafat dan Teknologi Kreatif Ledalero, 2026.

Minyak Talora merupakan produk minyak herbal tradisional yang diproduksi
oleh UMKM lokal di Kabupaten Sikka. Meskipun telah diproduksi dan dipasarkan
selama bertahun-tahun serta memiliki pelanggan tetap, produk ini masih menghadapi
kendala pada aspek branding dan promosi. Produk Minyak Talora belum memiliki
identitas visual yang jelas, kemasan yang digunakan masih sederhana, dan kegiatan
promosi masih dilakukan secara tradisional melalui promosi dari mulut ke mulut (word
of mouth marketing). Kondisi tersebut menyebabkan produk sulit dikenali, kurang
memiliki daya tarik visual, serta belum mampu membangun brand awareness secara
optimal. Perancangan ini bertujuan untuk merancang identitas visual, desain kemasan,
dan media promosi yang mampu meningkatkan brand awareness produk Minyak
Talora.

Metode yang digunakan dalam perancangan ini adalah Design Thinking yang
terdiri atas lima tahapan, yaitu empathize, define, ideate, prototype, dan test.
Pengumpulan data dilakukan melalui observasi, wawancara, dokumentasi, dan studi
pustaka. Data yang diperoleh kemudian dianalisis secara deskriptif dengan
menggunakan analisis SWOT dan STP sebagai dasar dalam merumuskan kebutuhan
perancangan.

Hasil perancangan berupa identitas visual baru yang meliputi logo, warna,
tipografi, dan elemen visual pendukung yang merepresentasikan karakter produk
sebagai minyak penenang yang hangat, alami, dan menenangkan. Selain itu, dihasilkan
pula Graphic Standard Manual (GSM), desain kemasan, serta berbagai media promosi
pendukung seperti poster, flyer, banner, x-banner, media sosial, stationery, merchandise,
dan video promosi. Hasil evaluasi menunjukkan bahwa desain yang dirancang mampu
merepresentasikan karakter produk, meningkatkan daya tarik visual, serta membantu
memperkuat identitas dan pengenalan merek Minyak Talora di masyarakat.

Kata Kunci: Identitas Visual, Branding, Brand Awareness, Design Thinking, Minyak
Talora, UMKM.
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ABSTRACT

Kornelius Lusiano Kothen, 22902410018, Visual lIdentity and Packaging
Design of Talora Oil for SMEs in Sikka Regency to Increase Brand Awareness. Final
Project. Visual Communication Design Study Program, Ledalero Institute of
Philosophy and Creative Technology, 2026.

Talora Qil is a traditional herbal oil product produced by a local Small and
Medium Enterprise (SME) in Sikka Regency. Although it has been produced and
marketed for many years and has a loyal customer base, the product still faces
challenges in terms of branding and promotion. Talora Oil does not yet have a clear
visual identity, its packaging remains simple, and promotional activities are still carried
out through traditional word-of-mouth marketing. These conditions make the product
difficult to recognize, less visually appealing, and unable to build brand awareness
optimally. Therefore, this design project aims to develop a visual identity, packaging
design, and promotional media that can increase the brand awareness of Talora Oil.

The method used in this project is the Design Thinking approach, which consists
of five stages: empathize, define, ideate, prototype, and test. Data were collected
through observation, interviews, documentation, and literature studies. The collected
data were then analyzed descriptively using SWOT and STP analyses as the basis for
determining the design requirements.

The results of the project include a new visual identity consisting of a logo, color
scheme, typography, and supporting visual elements that represent the product's
characteristics as a warm, natural, and soothing herbal oil. In addition, the project
produced a Graphic Standard Manual (GSM), packaging design, and various
promotional media, including posters, flyers, banners, X-banners, social media content,
stationery, merchandise, and promotional videos. The evaluation results indicate that
the designed visual identity successfully represents the product's character, enhances
its visual appeal, and helps strengthen the identity and brand recognition of Talora Oil
among the public.

Keywords: Visual Identity, Branding, Brand Awareness, Design Thinking, Talora Oil,
SME.
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