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ABSTRAK 

Katharina Eutikel Turu, 22902410017. Perancangan Media Promosi untuk 

Meningkatkan Brand awareness Lepo Lorun Collection di Kabupaten 

Sikka. Tugas Akhir. Program Studi Desain Komunikasi Visual, Fakultas 

Teknologi Kreatif, Institut Filsafat dan Teknologi Kreatif Ledalero, 2026. 

Lepo Lorun Collection merupakan UMKM yang bergerak di bidang produksi 

kain adat, busana adat, dan aksesori berbasis motif tenun ikat khas Kabupaten 

Sikka. Meskipun produk yang dihasilkan memiliki kualitas yang baik dan telah 

diperkenalkan hingga ke tingkat internasional, tingkat pengenalan merek di 

kalangan masyarakat lokal masih sangat rendah. Hasil survei terhadap 113 

responden di Kabupaten Sikka pada Maret 2026 menunjukkan bahwa 98,2% 

responden belum pernah mendengar nama Lepo Lorun Collection, 98,4% 

belum pernah melihat identitas visualnya, dan 76,1% tidak pernah terpapar 

promosi merek ini sama sekali. Kondisi tersebut disebabkan oleh belum adanya 

strategi komunikasi visual yang terencana serta belum konsistennya penerapan 

identitas visual pada media promosi yang digunakan. Perancangan ini bertujuan 

merancang media promosi terpadu yang mampu meningkatkan brand 

awareness Lepo Lorun Collection di Kabupaten Sikka. Metode yang digunakan 

adalah Design Thinking dengan lima tahapan, yaitu empathize, define, ideate, 

prototype, dan test. Tahap test tidak dilaksanakan dalam bentuk uji lapangan, 

melainkan melalui evaluasi internal bersama pembimbing selama tahap 

prototype berlangsung. Pengumpulan data dilakukan melalui observasi, 

wawancara, dokumentasi, dan survei brand awareness. Data yang diperoleh 

dianalisis untuk merumuskan permasalahan dan mengembangkan konsep 

desain yang sesuai dengan karakter brand serta kebutuhan audiens sasaran. 

Hasil perancangan berupa media promosi terpadu yang terdiri atas video 

promosi sebagai media utama, poster, flayer, x-banner, spanduk, katalog, 

konten  feed Instagram, kemasan produk serta labeling produk yang meliputi 

label kerah dan hangtag. Seluruh media dirancang dengan konsep visual yang 

mengusung karakter estetik, natural, dan elegan melalui penerapan palet warna 

earth tone, tipografi Playfair Display dan Lato, serta elemen motif tenun ikat 

Sikka yang diadaptasi sebagai ornamen visual. Konsistensi penerapan identitas 

visual pada seluruh media diharapkan dapat memperkuat pengenalan merek 

Lepo Lorun Collection di benak masyarakat Kabupaten Sikka sekaligus 

mendukung pelestarian budaya tenun ikat lokal. 

Kata kunci: media promosi, brand awareness, desain komunikasi visual, 

Lepo Lorun Collection, Design Thinking 
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ABSTRACT 

Katharina Eutikel Turu, 22902410017. Design of Promotional Media for Lepo 

Lorun Collection in Sikka Regency to Enhance Brand awareness. Final 

Project. Visual Communication Design Study Program, Faculty of Creative 

Technology, Ledalero Institute of Philosophy and Creative Technology, 2026. 

Lepo Lorun Collection is a micro, small, and medium enterprise engaged in the 

production of traditional fabrics, traditional clothing, and accessories based on 

the distinctive ikat weaving motifs of Sikka Regency. Despite producing high-

quality products that have been introduced at the international level, brand 

recognition among local communities remains very low. A survey conducted 

with 113 respondents in Sikka Regency in March 2026 revealed that 98.2% of 

respondents had never heard of Lepo Lorun Collection, 98.4% had never seen 

its visual identity, and 76.1% had never been exposed to any of its promotional 

content. This condition is attributed to the absence of a planned visual 

communication strategy and the inconsistent application of visual identity 

across the promotional media used. This project aims to design an integrated 

promotional media system capable of increasing the brand awareness of Lepo 

Lorun Collection in Sikka Regency. The method employed is Design Thinking, 

comprising five stages: empathize, define, ideate, prototype, and test. The test 

stage was not conducted as field testing but was instead carried out through an 

internal evaluation process with the supervisor during the prototype stage. Data 

were collected through observation, interviews, documentation, and a brand 

awareness survey. The collected data were then analyzed to formulate the core 

problem and develop design concepts aligned with the brand's character and 

the needs of the target audience. The outcomes of this project consist of an 

integrated set of promotional media, including a promotional video as the 

primary medium, poster, flyer, X-Banner, banner, catalog, Instagram feed 

content, product packaging, and product labeling comprising a collar label and 

hangtag. All media were designed with a visual concept emphasizing an 

aesthetic, natural, and elegant character through the application of an earth 

tone color palette, Playfair Display and Lato typography, and Sikka ikat 

weaving motifs adapted as visual ornaments. The consistent application of 

visual identity across all media is expected to strengthen brand recognition of 

Lepo Lorun Collection among the people of Sikka Regency while also 

supporting the preservation of local ikat weaving culture. 

Keywords: promotional media, brand awareness, visual communication 

design, Lepo Lorun Collection, Design Thinking 
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