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ABSTRAK

Gregoryo Simon Beda, 22902410014, Perancangan Video Kampanye Sosial
Pencegahan Pelecehan Seksual di Kabupaten Sikka. Tugas Akhir. Program Studi
Desain Komunikasi Visual, Institut Filsafat dan Teknologi Kreatif Ledalero, 2026.

Kekerasan seksual merupakan permasalahan sosial serius di Kabupaten Sikka, Nusa
Tenggara Timur. Data Unit Pelaksana Teknis Daerah Perlindungan Perempuan dan Anak
(UPTD PPA) mencatat 177 kasus kekerasan terhadap perempuan dan anak pada tahun
2023, dengan tren yang terus berlanjut pada tahun 2024 dengan 139 kasus, sementara upaya
pencegahan yang ada di daerah ini masih bertumpu pada metode konvensional seperti
penyuluhan tatap muka dan distribusi materi cetak, yang memiliki keterbatasan jangkauan
dan daya tarik visual, khususnya bagi generasi muda yang dominan mengonsumsi
informasi melalui media digital. Berdasarkan permasalahan tersebut, penelitian ini
bertujuan untuk merancang video kampanye sosial beserta media pendukungnya yang
efektif, edukatif, dan komunikatif guna meningkatkan kesadaran masyarakat Kabupaten
Sikka mengenai pencegahan pelecehan seksual, serta merumuskan konsep kreatif dan
pendekatan naratif yang sensitif, tidak menstigmatisasi korban, dan relevan dengan konteks
sosiokultural lokal. Perancangan ini menggunakan pendekatan kualitatif yang dipadukan
dengan metode Design Thinking melalui lima tahapan, yaitu Empathize, Define, ldeate,
Prototype, dan Test, yang diperkuat dengan prinsip trauma informed design pada setiap
tahapannya mengingat sensitivitas tema yang diangkat. Teknik pengumpulan data
dilakukan melalui wawancara mendalam dengan petugas UPTD PPA, tenaga pendidik, dan
tokoh masyarakat, serta studi dokumentasi data sekunder. Proses perancangan ini
menghasilkan konsep kreatif “Jaga deng Suara” yang bertumpu pada tiga pilar utama, yaitu
keamanan, pemberdayaan, dan kebersamaan. Konsep ini diwujudkan melalui sistem
identitas visual berwarna ungu yang dipadukan dengan warna warna hangat, elemen grafis
berbasis lokal kabupaten Sikka, serta tipografi rounded, dan diterapkan secara konsisten
pada ekosistem media kampanye hybrid yang terdiri atas video kampanye utama, video
pendek untuk platform YouTube, Instagram, dan TikTok, poster, infografis, flyer dan brosur
bertanda kode QR, serta merchandise edukatif. Pendekatan ilustratif dan simbolis yang
menghindari reka ulang kekerasan secara eksplisit diharapkan mampu menyampaikan
urgensi isu secara bertanggung jawab tanpa berisiko menimbulkan retraumatisasi bagi
audiens maupun penyintas. Penelitian ini diharapkan dapat berkontribusi sebagai instrumen
edukasi yang memperluas jangkauan pesan pencegahan pelecehan seksual, sekaligus
menjadi katalis bagi perubahan norma sosial yang mendorong masyarakat Kabupaten Sikka
untuk memandang isu pencegahan kekerasan seksual sebagai tanggung jawab kolektif.

Kata kunci: kampanye sosial, pencegahan pelecehan seksual, trauma informed
design, Design Thinking, Kabupaten Sikka



ABSTRACT

Gregoryo Simon Beda, 22902410014, Design of a Social Campaign Video for the
Prevention of Sexual Harassment in Sikka Regency. Final Project. Visual
Communication Design Study Program, Ledalero Institute of Philosophy and Creative
Technology, 2026.

Sexual violence is a serious social problem in Sikka Regency, East Nusa Tenggara. Data
from the Regional Technical Implementation Unit for the Protection of Women and
Children (UPTD PPA) recorded 177 cases of violence against women and children in
2023, with the trend continuing into 2024 with 139 cases, while existing prevention efforts
in this region still rely on conventional methods such as face-to-face counseling and the
distribution of printed materials, which have limited reach and visual appeal, particularly
for the younger generation who predominantly consume information through digital media.
Based on this problem, this research aims to design a social campaign video along with its
supporting media that are effective, educational, and communicative in order to increase
public awareness in Sikka Regency regarding the prevention of sexual harassment, as well
as to formulate a creative concept and narrative approach that is sensitive, non-
stigmatizing toward victims, and relevant to the local sociocultural context. This design
employs a qualitative approach combined with the Design Thinking method through five
stages, namely Empathize, Define, Ideate, Prototype, and Test, reinforced by trauma-
informed design principles at every stage given the sensitivity of the theme addressed. Data
collection techniques were conducted through in-depth interviews with UPTD PPA
officers, educators, and community leaders, as well as documentation studies of secondary
data. This design process produced the creative concept "Jaga deng Suara” ("Guard with
Voice"), which rests on three main pillars: safety, empowerment, and togetherness. This
concept is realized through a purple-based visual identity system combined with warm
colors, graphic elements rooted in Sikka Regency's local culture, and rounded typography,
applied consistently across a hybrid campaign media ecosystem consisting of a main
campaign video, short videos for YouTube, Instagram, and TikTok, posters, infographics,
QR-coded flyers and brochures, as well as educational merchandise. An illustrative and
symbolic approach that avoids explicit depictions of violence is expected to responsibly
convey the urgency of the issue without risking retraumatization for the audience or
survivors. This research is expected to contribute as an educational instrument that
expands the reach of sexual harassment prevention messages, while also serving as a
catalyst for social norm change that encourages the people of Sikka Regency to view the
prevention of sexual violence as a collective responsibility.

Keywords: Social Campaign, sexual harassment prevention, trauma informed design,
Design Thinking, Sikka Regency
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