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ABSTRAK

Fransilius Nasu Liwu, 22902410012. Perancangan Video Promosi untuk
Meningkatkan Daya Tarik Wisata di Kecamatan Wulanggitang Kabupaten
Flores Timur. Tugas Akhir. Program Studi Desain Komunikasi Visual, Fakultas
Teknologi Kreatif, Institut Filsafat dan Teknologi Kreatif Ledalero, 2026

Kecamatan Wulanggitang merupakan salah satu kawasan di Kabupaten Flores Timur
yang me.miliki potensi wisata alam dan budaya yang beragam. Namun, potensi tersebut
belum dikenal secara luas karena keterbatasan media promosi yang efektif. Selain itu,
persepsi negatif masyarakat terhadap keamanan kawasan pasca-erupsi Gunung
Lewotobi turut memengaruhi minat wisatawan untuk berkunjung. Oleh karena itu,
diperlukan media promosi yang mampu memperkenalkan potensi wisata sekaligus
membangun citra positif destinasi. Tujuan perancangan ini adalah menghasilkan video
promosi sebagai media utama yang didukung oleh media promosi lainnya untuk
meningkatkan daya tarik wisata di Kecamatan Wulanggitang. Metode yang digunakan
adalah Design Thinking yang meliputi tahapan empathize, define , ideate , prototype,
dan test. Pengumpulan data dilakukan melalui observasi, wawancara, dokumentasi, dan
studi pustaka. Hasil perancangan berupa video promosi berdurasi 1-3 menit yang
menampilkan keindahan alam, budaya, dan aktivitas wisata di Kecamatan
Wulanggitang dengan pendekatan sinematografi, motion graphics, tipografi, warna,
dan audio yang terintegrasi. Selain video promosi, dihasilkan pula media pendukung
berupa video pendek, konten media sosial Instagram, poster digital, poster cetak, flayer,
banner, dan booklet digital yang memiliki identitas visual yang konsisten. Perancangan
ini diharapkan mampu meningkatkan daya tarik wisata, memperluas penyebaran
informasi, serta membangun persepsi positif masyarakat terhadap Kecamatan
Wulanggitang sebagai destinasi wisata yang aman, menarik, dan layak dikunjungi.

Kata Kunci: Video promosi, media promosi, pariwisata, Design Thinking, Kecamatan
Wulanggitang.
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ABSTRACT

Fransilius Nasu Liwu, 22902410012. Designing a Promotional Video to Enhance
Tourism Attraction in Wulanggitang District, East Flores Regency. Final Project.
Visual Communication Design Study Program, Faculty of Creative Technology,
Ledalero Institute of Philosophy and Creative Technology, 2026.

Wulanggitang District is one of the areas in East Flores Regency that possesses
significant natural and cultural tourism potential. However, these tourism assets have
not been widely recognized due to the limited availability of effective promotional
media. In addition, negative public perceptions regarding the area's safety following
the eruption of Mount Lewotobi have influenced tourists' interest in visiting the
destination. Therefore, an effective promotional medium is needed to introduce the
tourism potential while strengthening the district's positive image. This project aims to
design a promotional video as the primary promotional medium supported by
complementary promotional media to enhance tourism attraction in Wulanggitang
District. The project employs the Design Thinking method, consisting of the stages of
empathize, define , ideate , prototype, and test. Data were collected through
observation, interviews, documentation, and literature review. The final outcome is a
1-3 minute promotional video showcasing the natural beauty, cultural richness, and
tourism activities of Wulanggitang District through an integrated application of
cinematography, Motion Graphics, typography, color, and audio. In addition, several
supporting promotional media were produced, including short promotional videos,
Instagram feed content, digital posters, printed posters, flyers, banners, and a digital
booklet, all designed with a consistent visual identity. This project is expected to
enhance tourism attractiveness, expand information dissemination, and build a positive
public perception of Wulanggitang District as a safe, attractive, and worthwhile tourist
destination.

Keywords: Promotional video, promotional media, tourism, Design Thinking,

Wulanggitang District.
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